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TE8009 (Business Model Innovation, VT 2024, Halmstad,
V0695)

Number of possible respondents: 30
Answers: 17
Response rate: 56,67 %
Study pace: 50 %

Examiner's course analysis
Based on the course evaluation result - which are the strengths of the course?

Thank you for taking the time to fill in the central evaluation survey sent from the University and for
the constructive comments you provided—approximately 57 % of the class filled in the survey.
Overall, those who answered the survey took useful tools from the course and enjoyed different
workshops and the experience-based learning approach. You have also appreciated the
collaboration with a start-up company.

Based on the course evaluation result - which are the weaknesses of the course?

However, some of you are critical of the need to read a course on this subject as an energy-smart
student. Others felt the need to reduce the number of tasks during the workshops as it felt a bit
stressful.

Comments about the collaboration with the course ambassadors
We have not implemented the course ambassador model.
Conclusion and suggestions for course development or already made decisions

We are happy that you have identified several aspects where you see the potential for improvement
that we will consider for next year’s course, such as providing more examples relevant to the
energy-smart students. We will also see how the workshops are structured.

Other comments

Good luck with your studies and work!

Maya and Deycy
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Gender
Number of responses Distribution (%)
Female 10 59%
Male 7 41%
Do not want to define 0 0%
Total 17 100%
| am overall satisfied with the course.
Number of Index (%) | am overall
responses Distribution (%) satisfied with the course 56
0=1
definitely do
not agree 1 6%
1 3 18%
2 5 29%
3 2 12%
4 1 6%
5=1
definitely
agree 5 29%
No opinion 0 0%
Total 17 100%
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How much time have you spent on the course in relation to the
course's study pace?

Number of responses Distribution (%)
Less time than the course study
pace 0 0%
Corresponding to the course
study pace 11 65%
More time than the course study
pace 6 35%
Total 17 100%

The design of the course (teaching methods, literature,
pedagogy, etc.) has been well adjusted to help me achieve the
learning outcomes in the syllabus.

Number of Index (%) The design of
responses Distribution (%) the course (teaching
0=1 methods, literature,
definitely do pedagogy, etc.) has been
not agree 1 6% well adjusted to help me
1 4 24%, achieve the learning
2 4 249, outcomes in the syllabus. 53
3 3 18%
4 1 6%
5=1
definitely
agree 4 24%
No opinion 0 0%
Total 17 100%
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During the course examinations, | have had the opportunity to
show that | have achieved the learning outcomes in the

syllabus.

Number of

responses Distribution (%)
0=1I
definitely do
not agree 0 0%
1 2 12%
2 6 35%
3 1 6%
4 4 24%
5=1
definitely
agree 4 24%
No opinion 0 0%
Total 17 100%

Index (%) During the course
examinations, | have had the
opportunity to show that |

have achieved the learning

outcomes in the syllabus. 62

| have experienced the social study environment as good
during the course.

Number of

responses Distribution (%)
0=1I
definitely do
not agree 2 12%
1 2 12%
2 4 24%
3 3 18%
4 1 6%
5=1
definitely
agree 5 29%
No opinion 0 0%
Total 17 100%

Course satisfaction index

Satisfaction index % (summary of all statements)

Index (%) | have

experienced the social

study environment as good

during the course. 56

57
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